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Reading

Read the text.
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A.
Match the ideas in column A with the corresponding paragraph in column B. Two of the paragraphs do not apply.


A
B






 SHAPE  \* MERGEFORMAT 



A very costly digital dress
Paragraph 2
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Making online shopping easier
Paragraph 3




Paragraph 4





Paragraph 5
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B.
Read the following paragraph about fashion and the environment. Five sentences have been removed from it. From the sentences (1-6), choose the one which fits each gap 
(a-e). One of the sentences does not apply.
You might not think it’s true, but today’s fashion industry is damaging our planet. In fact, the fashion industry produces 20% of global wastewater and 10% of global emissions. 
[image: image4] Additionally, the dyes and chemicals used in the production of clothing are harmful to people and the environment. 
[image: image5] Furthermore, transporting clothes from factories to warehouses and shops creates carbon emissions. 
[image: image6] Due to lower production costs, most clothes are made overseas in countries such as Indonesia and Pakistan, so they have a long way to travel before they reach our local high streets. However, the digital fashion of the future will be more environmentally-friendly. 
[image: image7] They will wear them online in digital spaces, similar to how computer game characters do now. People will also be able to apply digital fashion trends to photos of themselves on social media. 
[image: image8] So, the future of fashion will be fun and sustainable!

1
These are caused by vehicles, such as vans, lorries and ships, that deliver clothes to destinations all around the world.


2
People will be able to buy digital clothes instead of physical ones.


3
This is because making clothes involves using a lot of natural resources.


4
This way, they will be able to show off new styles as often as they want, without causing any damage to the environment.


5
Shoppers won’t have to go to physical stores anymore. 


6
They pollute water and air globally and damage the health of factory workers.
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C.
Match each word in column A with the word or expression they refer to in column B. Two of the options do not apply.


A
B
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them (ℓ. 10)
1
clothing factory workers
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them (ℓ. 24)
2
fashion filters
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them (ℓ. 31)
3
digital clothes




4
chemicals




5
customers
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D.
Answer the following questions.


1
How can people “wear” virtual clothes?


2
Why is virtual fashion better for the environment?
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Vocabulary


E.
Choose the correct answer.

1
In sponge cities, rainwater is stored in underwater tanks/filters.


2
These clever devices can detect/prevent when a fire breaks out and warn people about it.


3
How many planets are there in our solar design/system?


4
Just click/zoom on the “buy now” button to complete your online purchase.


5
Scientists are trying to work/set out how we can live on other planets in the future.
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F.
Choose the correct answer.

1
Vertical farms use hydroponic/hydrated technology to grow fruit and vegetables without using dangerous chemicals.


2
Many famous works of art have now been digital/digitised, so you can view them online.


3
This VR headset has an adjustable/automated strap to fit all sizes.


4

What do you think future cities will view/look like?


5
As far as we know, Earth is the only inhabitable asteroid/planet.
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Grammar


G.
Choose the correct answer.

1
I will buy/buy an electric car when I pass/will pass my driving test.


2
Are you going to help/Will you help me set up this telescope before you leave/will leave?


3
Tom is going to study/studies Space Science when he goes/will go to university in September. 


4
When will they install/do they install the new solar panels on the roof?


5
The astronauts won’t go/don’t go on their first space mission until they will finish/finish their training.
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H.
Choose the correct answer (A, B, C or D).

1
..... me set up this energy saving app before you go, please?



A
Are you going to help
C
Are you helping



B
Do you help
D
Will you help


2
When Jane makes her own roof garden, she ….. roses. She doesn’t like them.



A
doesn’t plant
C
won’t plant



B
isn’t going to plant
D
isn’t planting


3
The webinar on future city planning ..... at 3 pm – let’s sign in now so we don’t miss the start.



A
begins
C
will begin



B
is beginning
D
is going to beginning


4
I’m fed up of this traffic – I think I ..... to work from now on.


A
cycle
C
’m cycling



B
’m going to cycle
D
’ll cycle


5
I ..... on a tour of NASA tomorrow morning – I can’t wait!



A
go
C
am going



B
will go
D
going to go
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Writing


I.
You have had a class discussion about augmented reality in history lessons. Your teacher has asked you to write an essay about it giving your opinion (120-150 words).
	INTRODUCTION

Para 1: present the topic & give your opinion
	..................................................................................................................................

..................................................................................................................................

..................................................................................................................................

..................................................................................................................................

..................................................................................................................................

..................................................................................................................................

	MAIN BODY

Para 2: first point & reasons/examples
	..................................................................................................................................

..................................................................................................................................

..................................................................................................................................

..................................................................................................................................

..................................................................................................................................

..................................................................................................................................

	Para 3: second point & reasons/examples
	..................................................................................................................................

..................................................................................................................................

..................................................................................................................................

..................................................................................................................................

..................................................................................................................................

..................................................................................................................................

	Para 4: opposing point & reasons/examples
	..................................................................................................................................

..................................................................................................................................

..................................................................................................................................

..................................................................................................................................

..................................................................................................................................

..................................................................................................................................
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The Fashion Industry of the Future


In recent years, advancements in technology have dramatically changed the way we live our daily lives – even the way we buy our clothes. Clothing stores have fully taken advantage of digital technology in order to market and sell their products online more effectively. But what else can we expect from the future of the fashion industry?





Today, online shopping is hugely popular. Buying your clothes online is far more convenient than going to the shops in person, plus there are more styles and sizes to choose from on the Internet. The only problem is that you can’t try on the clothes before you buy them – or can you maybe? Well, many clothing companies are planning to add a virtual ‘try on’ function to their websites. Using augmented reality to wear the clothes virtually, customers will be able to check if an outfit suits them before making a purchase –all from the comfort of their own home.





But what about taking the idea of virtual fashion one step further? In the future, physical clothes might have to compete with digital fashion! People will be able to buy and dress themselves in digital outfits within the digital world. In a way, this kind of dressing already happens in virtual spaces, such as Fortnite and Animal Crossing, where players can dress their avatar in any style they like. Animal Crossing even held a virtual fashion show where avatars dressed up in the latest fashion trends. 





Virtual clothing might sound like something that only a character in a computer game can wear, but it will soon become available for real people as well. In 2019, a digital dress called Iridescence was designed by augmented reality artists Johanna Jaskowska, and someone actually bought it for $9,500! Even though Iridescence doesn’t physically exist, it has an online value similar to cryptocurrency – it can be bought, traded, or collected. Since we are all spending more and more time online, perhaps the fashion designers of the future will offer both digital and physical versions of their clothes. Digital clothes will be similar to personalised fashion filters and people will be able to buy and use them to adapt photos of themselves on social media. Let’s just hope they’re not all as expensive as Iridescence.





One major advantage of digital fashion is that it is better for the environment. According to Unenvironment, the fashion industry currently produces 20% of global wastewater and 10% of global emissions. Each year, the USA alone produces 85 trillion litres of wastewater, and the fashion industry is responsible for 1/5 of it. The production of clothes uses a huge number of natural resources, while the dyes and chemicals involved pollute the environment. People working in clothing factories have also claimed that these chemicals have harmed them. Transportation of clothes from factories and warehouses to shops around the world also contributes to carbon emissions. Hopefully, digital fashion will allow people to look fashionable in the digital world without causing further damage to the environment.
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