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Reading

Read the text.
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A.
Match the ideas in column A with the corresponding paragraph in column B. Two of the paragraphs do not apply.


A
B
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We use interactive media in many different areas of our lives. 
Paragraph 2
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Modern gadgets look good but aren’t made to last for a long time.
Paragraph 3




Paragraph 4





Paragraph 5
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B.
For questions (1-5), choose the correct option (A, B, C or D).

1
What is the main purpose of the text?



A
to encourage people to use interactive media more



B
to criticise interactive media



C
to discuss the pros and cons of interactive media



D
to explain what interactive media is


2
Traditional media is different from interactive media because



A
it can only be consumed and not changed.



B
you have to pay money to access it.



C
it is only available online.



D
people can engage with it more directly.


3
What is NOT an example of interactive media?



A
social networks



B
radio broadcasts



C
video games



D
mobile apps


4
Interactive media motivates students to learn by 



A
making learning more entertaining.



B
making learning faster and easier.



C
giving them more controlled learning conditions. 



D
making them participate in the learning experience. 


5
Interactive devices often get damaged or stop working because 



A
people use them so much.



B
they’re cheaply made.



C
people don’t use them enough.



D
they become out-of-date.
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C.
Match each word in column A with the word in column B that can replace it in the text. Two of the options do not apply.

A
B
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forms (ℓ. 3)
1
documents
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forms (ℓ. 15)
2
systems
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forms (ℓ. 27)
3
types




4
categories




5
designs
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D.
Answer the following questions.


1
Why is traditional media described as passive?


2
Overall, what is the writer’s attitude towards interactive media? 
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Vocabulary


E.
Fill in: transmit, browse, launch, bombard, broadcast.

1
Don’t …………..…….…….. people with too many marketing emails or they will unsubscribe from your mailing list.


2
I love to …………..…….…….. the shelves of interesting bookshops – even if I don’t want to buy anything.


3
Satellites …………..…….…….. data to electronic devices around the world. 


4
When will they …………..…….…….. the final episode of the show?


5
The company plans to …………..…….…….. the new app next month. 
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F.
Fill in: bulletin, panel, frequency, receiver, billboard.


1
Hertz is a unit of …………..…….…….. named after the German physicist Heinrich Hertz.


2
Did you see the huge …………..…….…….. outside? It’s advertising a new sports drink.


3
A telephone …………..…….…….. is the part of an old-fashioned phone that you hold to your ear. 


4
We have a solar …………..…….…….. on the roof to convert sunshine into electricity. 


5
This app sends me a daily news …………..…….…….. with the biggest headlines from around the world. 
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Grammar


G.
Put the words in brackets into the past perfect simple, the past perfect continuous or the past simple.

1
My father ……………..……………..……….. (sell) newspapers for 40 years when he went out of business. 


2
Paul ……………..……………..……….. (not/write) that article – I did!


3
James ……………..……………..……….. (send) the video to the news website yesterday.


4
At least half of the students on the Journalism course ……………..……………..……….. (secure) an internship by the summer break. 


5
How long ……………..……………..……….. (Ella/work) as a freelance writer before she found a permanent position?
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H.
Choose the correct answer.

1
He must/shall/can be a news reporter – he has a camera crew with him.

2
“May/Must/Should I ask you some questions about the cyber attack?” the journalist said.


3
Helen could/ought to/had to rewrite her entire article because her computer crashed.

4
We mustn’t/don’t have to/needn’t print her picture in the magazine without her permission because she could sue us.

5
The editor needn’t/can’t/shouldn’t have checked this article – it’s full of factual errors.
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Writing


I.
Write a news report for your school’s online newspaper about a group of high school students who organised a charity event to raise money for the local charity ‘Run for the Local Forest’. Choose an appropriate headline and write your news report 
(120-150 words).
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Interactive Media: a blessing or a curse?


You’ve probably heard the term ‘interactive media’ being used on multiple occasions. But what does it actually mean? Well, interactive media is any kind of modern technology that allows people to connect with each other and be active participants in the media they consume. Traditional forms of media include TV, radio, and printed newspapers and magazines. These can be described as passive, since the user simply receives whatever is being broadcast or printed, without really interacting with it. With the rise of the Internet and advanced technology, however, interactive media is becoming more and more popular as it allows users to take part in the exchange of information. Sounds good so far, right? But does interactive media have a negative side too? Let’s take a closer look.





There are many uses of interactive media today, from education to entertainment. Social networking sites are a type of interactive media, as they allow users to share photos and information, chat, and play games. Video games and virtual reality are also types of interactive media, where players respond to what they see on a screen in front of them. Mobile apps are another common type of interactive media; they can help us to do everything from learning a foreign language to filling out online forms.





One big advantage of interactive media is that it can be used as a learning tool. When students use interactive media, such as apps and games, it encourages them to become more involved in the learning experience, while also giving them a sense of control over what they are learning. This motivates students to want to learn more. Another advantage of interactive media is that it makes technology more user-friendly. Most smartphones, for example, are really easy to use, despite being quite complex little machines. In the old days, when someone bought a new gadget, they would have to spend hours reading through the instruction manual before they even turned the device on. Today, however, designers are creating technology that is user-orientated, meaning it encourages users to play around and experiment with gadgets and apps – to actually use the technology in order to figure out how it works and what it can do for them. 





Despite these advantages, there are some negative aspects to interactive media as well. For example, interactive media is often delicate. The slim and stylish forms of modern devices make them appealing to users, but it also means they’re easily broken. Because interactivity requires a lot of user input, many interactive devices become worn down through constant use. When was the last time you saw a perfect touchscreen, for instance? Usually, they’re scratched or cracked. Added to this, smartphones and laptops quickly become outdated as new models and upgrades are released on a regular basis. This is frustrating since most of these devices are very expensive. Furthermore, interactive media can be quite addictive. Interactive devices and apps continually send users notifications and updates, which can be distracting and irritating. Being interactive is great, but we all need a break sometimes!





Despite these disadvantages, it is clear that interactive media has influenced all areas of modern life, mostly for the better. It has changed how people learn, have fun, work, and shop. Most significantly, it has made it easy for people to communicate and interact with the world around them. For this reason, I think we can safely say that interactive media is a blessing, not a curse!
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