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	Young people’s consumption habits



1. Find the odd one out. 

How often do you go shopping for clothes?

a) I enjoy shopping for clothes occasionally but I have other hobbies that I prefer to do.
b) Every single week! Either in shopping centres, street markets or even online!
c) I find it difficult to mix with people whose clothes and style I don't like.
d) I go shopping only when my parents force me because they insist I need new clothes.


2. Find the odd one out. 

How important is fashion to you?

a) It's the most important aspect in my life!
b) I don't care much about fashion. I just want to feel comfortable and cute.
c) It's not as essential as my studies, but I like fashion.
d) It takes me ages. It takes forever to dress up!


3. Match accordingly.

	I

1. 46% of the girls between 11 and 16 in the UK said that they would have...
2. Boys also struggle with media images that idealise well-built men, feeling…
3. This male dissatisfaction may lead to the use of...

	II

a) steroids and other drugs.
b) ashamed of their bodies.
c) surgery to look 'prettier' or 'thinner'.



Group I

Read the text ' Bridging the Generation Y Gap ' and answer accordingly.

Bridging the Generation Y Gap
 
Gen Y is all about living in the moment, but will this spend now, save later way of life hinder their financial future?
 
Who is Generation Y?
Also known as the Internet Generation, Echo Boomers, MyPod Generation and Millennials, Gen Y is those who were born between the very late 1970s/early 80s and the early 2000s. Stereotypically, these Gen Y youngsters are known to be confident, opinionated, fashionable, brash and open to change they certainly don’t suffer from low self-esteem.
And they don’t like waiting around, either Gen Y knows it has options. If not satisfied with the way they’re being treated, they’ll shift to a new workplace, a new service provider, a new brand. It’s an age group that seeks even demands instant gratification. The Internet, which they grew up with, is the primary source of information for young people. Tech-savvy and cynical of marketing spin, Generation Y is leading the way in online spending.
 
Gen Y and Their Spending Habits
According to The Leading Edge Trends survey of 1230 young Australians aged 18 to 24 years:
31% of Gen Y is spending more on going out;
33% is spending more on personal technology gadgets such as smartphones and GPS navigators;
29% is spending more on takeaway food. 
Karen Phillips, CEO of the abovementioned insight consultancy, said: With so many Gen-Yers still living at home with mum and dad (most likely Baby Boomers), it’s not surprising they are less affected by an economic downturn in comparison to home owners and young families. She believes that this doesn’t mean they won’t be impacted in the future, though.
 
The buy now, pay later mentality means young people are less likely to save before they spend. The majority of Gen Y believes that retirement is too far away to think about, but if they continue this thinking, they’ll be forced to forfeit the material benefits which earlier generations enjoy in retirement, such as houses, cars and holidays.
 
Setting Gen Y on the Path to Financial Success
To change those free-spending habits, Generation Y needs to first be taught how to manage daily finances. Understandably, reflecting their relative lack of life experience, youths are less confident than adults when it comes to managing money. However, they’re reasonably well informed about good money practices even if they don’t always put them to use and they’re keen to learn more from family, friends, schools, financial advisors.
 
 
Adapted and abridged, Bridging the Generation Y Gap, Blog [online] 2 April 2013 [consulted on Feb. 11, 2014]. Visit http://www.moneysoft.com.au/

 
4. Explain the expression “spend now, save later” according to the behaviour of the teenagers.


5. How can this behaviours affect teenager’s future?

	
6. Find evidence for the following statements.

a) The Generation Y is all about experiencing and enjoying what the present time has to offer.
b) These youngsters change services quite easily when they’re not satisfied.
c) Gen y people search the Internet for all the information they need. 


7. Find evidence for the following statements.

a) Gen Y youngsters spend their money mostly on tech appliances. 
b) Most Gen Yers don’t think about their future because it’s something which is very far in time.
c) It’s necessary to teach these youngsters how to control the money they spend.


8. Characterize the youngsters that belong to the Gen Y.


9. Define the concept of ‘Gen Y’.


10. What do young people spend their money on?


11. Explain the sentence ‘Tech-savvy and cynical of marketing spin, Generation Y is leading the way in online spending’ using your own words.


12. Why aren’t these Gen Y youngsters so affected by the economic crisis in comparison to others?


13. Put the items in the correct order.

a) you know a lot about clothes and style. You  
b) always look awesome. However, remember that 
c) good looks. Try and be more tolerant of people 
d) If you are a fashionista, you love fashion and 
e) personality is much more important than
f) who have a different attitude to clothes.  
  

14. Put the items in the correct order.

a) are many more interesting things to think about or do   
b) than being in fashion. However, keep in mind that sometimes 
c) about you – after all, you choose your clothes!  
d) If you don't care about being fashionable, you believe there 
e) on your appearance but that your appearance also says something
f) other people may not only judge you based  


15. Put the items in the correct order.

a) towards clothes and fashion, you do enjoy 
b) looking good but you know there are more important things in life.  
c) If you have a healthy attitude 
d) Keep up that great perspective! Looks aren't everything!


16. Complete the sentences by choosing the correct options.

You really need to rethink what you eat – sweets and junk a) ________ won’t give you the nutrients you need for good b) __________ and that will reflect itself in school, in your personality and c)_____________. Take care of d) ____________!

Options: appearance, yourself, food, health.


17. Complete the sentences by choosing the correct options.

We pay over $100 for shoes that cost less than five a) ___________ to make. Some CEOs make a profit from severely exploiting these b) ___________. Could these companies afford to pay workers a decent c) ___________? Of course – some US companies make most of their shoes in the US paying their workers thirty times what other workers get in Vietnam. And these companies still make a d) ___________.

Options: factory workers, profit, salary, dollars.


18. Complete the sentences by choosing the correct options.

Schools believe that a) ___________ clothes can cause competition and b) __________ between students. Teenagers have enough c) ____________ on them already. The pressure to dress like a fashion icon is unnecessary and d) _____________.

Options:  silly, fights, fashionable, pressure. 


19. Complete the sentences by choosing the correct options.

Pop stars inspire a) ____________ to act and dress just like them. However, some b)____________ in America and Great Britain have banned what they consider inappropriate c)_______________ . It's not surprising that many teenagers want to look like famous actors, actresses, football players and lead d)______________.

Options:  schools, singers, clothing, teenagers. 


20. Complete the sentences by choosing the correct options.

Perhaps you are a a)_____________. Be careful not to buy what you don't b) __________! Don't let the media influence your c) ___________ decisions!

Options: need, shopaholic, shopping.
















1. c)

2. d)

3. 1. – c) ; 2. –b) ; 3. –a).

4. This expression means that teenagers are behaving the other way round as they were supposed to because instead of saving money to assure their future, they are spending all the money they have in personal items.

5. This behaviour of spending without any control can compromise these youngsters’ future because they could end up in a critical situation in terms of their finances since they haven’t saved enough money for their retirement.

6. 
a) ‘Gen Y is all about living in the moment’
b) ‘If not satisfied with the way they’re being treated, they’ll shift to a new workplace, a new service provider, a new brand’
c) ‘The Internet, which they grew up with, is the primary source of information for young people.’

7.
a) ‘33% is spending more on personal technology gadgets such as smartphones and GPS navigators;’
b) ‘The majority of Gen Y believes that retirement is too far away to think about’
c) ‘To change those free-spending habits, Generation Y needs to first be taught how to manage daily finances.’

[bookmark: _GoBack]8. The youngsters from the Gen Y are very self-assured, stylish, assertive, well informed on technological issues and with a high self-esteem. They want to be satisfied all the time and their purpose in life is to have fun and seize all the enjoyment life has to give them.

 (
Young people’s consumption habits
Answer Key
)9. Gen Y is considered those who were born in the late 1970s/early 80s and the early 2000s. They are also known as the Internet generation or the Millenials.

10. Young people spend their money on “going out” with friends, on technological devices such as smartphones and on fast food.

11. This sentence means that these youngsters are well informed of the technological world and aren’t worried with the fluctuations of the economic market, so they are the leaders on shopping online.

12. These youngsters are not so affected by the economic crisis because they live with their parents and they don’t have financial responsibilities like paying for a house or providing for their family.

13. d), a), b), e), c), f).

14. d), a), b), f), e), c).

15. c), a), b), d).

16. a) food; b) health; c) appearance ; d) yourself

17. a) dollars; b) factory workers; c) salary; d) profit.

18. a) fashionable; b) fights; c) pressure; d) silly.

19. a) teenagers; b) schools; c) clothing; d) singers.

20. a) shopaholic; b) need; c) shopping.
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