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	Advertising and marketing



Group I

Read the text 'The Influence of Advertising' and answer accordingly.

The Influence of Advertising
 
Dealing with advertising starts with understanding how it works, what it does, and how it intends to influence you.
 
While you may be taking advertising for granted, it does seek to influence what you spend your money on. Many people don't believe that they're susceptible to being influenced, let alone manipulated, by advertising. However, it wouldn't be so omnipresent if it didn't work.
 
Advertisers hide the manipulative parts of advertising, because people will not accept it if they notice being manipulated. It needs to appear innocent in order to have an influence.
 
So how does advertising influence people?
An obvious reason for advertising is simply informing people of the existence of products they might be interested in buying. No one will buy something they don't know that it exists, no doubt about that. When more people know about a product, more of it will be sold.
 
However, advertising is obviously not a source of objective information. The bright side of a company's products is highlighted exclusively. No ad will list both the pros and cons of a product. It is also not exactly a source of complete information, as the amount of actual information in ads is usually very minimal, if, in fact, there is any real information at all. So, ads are not particularly trustworthy as information.
 
Influencing valuation
Judging by the extensive use of praise for products in ads, advertisers do expect that people will be influenced by the positive valuation. So apparently a significant amount of people do believe the praise is somehow real, even though it comes from a copy writer of an advertising agency, paid for by the manufacturer of the product.
 
While other people may believe that doesn't affect them much, what does happen is that they get to know about positive valuations, while negative valuations are mostly absent. The latter is not because the product isn't experienced as negative by some people, but because one doesn't hear of them. The net effect is that one is not unwilling to buy, or at least try, the product.
 
Familiarizing with products
With advertising emphasizing only the positive aspects of products, one might forget that not only are there also negative aspects, but a product might not even be what we really want or need.
 
We are more willing to go with what's familiar than with what's not. Advertising familiarizes us with products and brands. It does so in a positive only context, attempting to keep us open to this familiarization process.
 
 
Adapted and abridged, The Influence of Advertising, [consulted on Feb. 11, 2014]. Visit http:/www.unenticed.com/

 	


1. Complete the sentences according to the text.

a) People believe advertising is harmless and they usually take _________________.
b) What they fail to realize is that advertising _________________.
c) Advertisements aren’t a reliable source of information since _________________.


2. Complete the sentences according to the text.

a) Advertisers expect consumers to be _________________.
b) The majority of people don’t believe_________________.
c) Even though people think that positive feedback on a product is real, _________________.


3. What seems to be the most obvious purpose for the existence of advertising? Why?


4. What is it necessary to do in order to deal with advertisement?


5. Explain why people aren’t aware of the influence of advertising.

	
6. Find evidence for the following statements.

a) People are not aware that they can be manipulated by publicity.
b) Advertisers make publicity strategies seem innocent and they conceal them in order to deceive people.
c) When a product is familiar to people there are more chances that it will be bought.


7. Find evidence for the following statements.

a) Advertising is not a reliable source of information.
b) Advertisements never mention the negative aspects of a product or a company, only the positive ones.
c) The quantity of information transmitted by ads is always very incomplete.


8. Choose the correct option.

People are influenced by advertising because…

a) it provides all the necessary information about a product so people are fully aware of its characteristics.
b) since it is a transparent process, people trust the information they are given.
c) negative valuation of the products is not accessible to the public since it is omitted  to them in general.


9. Explain how the strategy of familiarizing with products increases sales.




10. Read the second and third paragraph and find antonyms for the following words.

a) save
b) inexistent
c) show

Group II

Read the text ' The history of world famous brands and logos ' and answer accordingly.

The history of world famous brands and logos

Ferrari: All racing fans know the famous Ferrari "prancing horse" symbol. It's a black prancing horse on yellow background, usually with the letters SF for Scuderia Ferrari. The horse was originally the symbol of Count Francesco Baracca, a legendary figure of the Italian air force during World War I, who painted it on the side of his planes.

Lacoste: This is a French company founded in 1933 that sells clothing, footwear, perfume, leather goods, watches, eyewear, and most famously, tennis shirts. It takes its name from Rene Lacoste, the world-renowned tennis player and sports enthusiast. Rene Lacoste did not like the traditional shirts used for tennis and so created the Lacoste shirt that revolutionized the sportswear market. His nickname was the "Crocodile", so he started to wear a crocodile on his shirt on the court and the fashion spread. 

McDonald's: This corporation is the world's largest chain of fast food restaurants. Although McDonald's did not invent the hamburger or fast food, its name has become nearly synonymous with both. The McDonald's Golden Arches logo was introduced in 1962. It was created by Jim Schindler and is now recognized throughout the world. The McDonald's name was added to the logo in 1968.

Nike: There are very few people who do not recognize the Nike Swoosh logo. A big number of superstars such as Michael Jordan, LeBron James, Andre Agassi, Shane Warne, Maria Sharapova, Venus and Serena Williams have worn this brand. The company takes its name from the Greek goddess of victory, Nike. It was created in 1971 by Carolyn Davidson, a graphic design student at Portland State University. Isn't it amazing how a small symbol, what we call a logo design, can turn a company into a huge success?
 
Adapted and abridged, DOME, Yosemite Half, Logo's [online]. 26 Nov. 2009. [consulted on 12 Feb. 2014] Visit http://visualdesigntdi.blogspot.com


11. Explain why René Lacoste has created his personal brand.


12. Identify the origin of the name “Nike” and related it to the type of company it refers to.


13. State your opinion on the fact that Ferrari has a “prancing horse” as a symbol of its company.


14. Explain the story behind the symbol of Lacoste.


15. Find synonyms for the following words in the first paragraph.

a) illustrious
b) important person
c) logo


16. Find synonyms for the following words in the second paragraph.

a) established
b) supporter
c) transformed


17. Find synonyms for the following words in the last paragraph.

a) acknowledge
b) success
c) tremendous 


18. Put the items in the correct order.

a) decisions. Therefore, research shows that watching many adverts makes young people
b) Advertisers are trained to know what teenagers want, 
c) greedy. Teens who watch lots of adverts have a need to buy more and more things.
d) manipulate their actions and influence their 

19. Put the items in the correct order.

a) to spend each year. Many businesses want that
b) watches about 23 hours of TV per week (more time than they spend at school).
c) money and are targeting teenagers as their primary market. The average 12 to 17 year old 
d) Parents in the UK give their children a lot of money 


20. Put the items in the correct order.

a) misrepresent the characteristics, origin, uses, benefits, 
b) instance, used cars are advertised as "one 
c) False advertisers often intentionally 
d) or qualities of products offered for sale. For 
e) owner" cars when they have had several owners.












1. 
a) it for granted.
b) is everywhere and it has a huge influence on them.
c) they lack information and omit the negative aspects of the products.

2. 
a) influenced by the positive valuations of the products.
b) they are affected or manipulated by advertising.
c) the truth is that it is done by advertising agencies and paid by the manufacturer.

3. According to the text the most obvious reason for the existence of advertising is informing people of the available products because if people don’t get to know the products that exist they won’t buy them.

4. To deal with advertisement it is necessary to know the strategies which are used, the effects they have on people and its main objectives.

5. People are not aware of the influence advertising has on them because it is spread everywhere and they are used to it taking it for granted and also because advertisers use their marketing strategies in a very subtle way so that people don’t notice they are being played.

6. 
a) “Many people don't believe that they're susceptible to being influenced,”
b) “Advertisers hide the manipulative parts of advertising, because people will not accept it if they notice being manipulated. It needs to appear innocent in order to have an influence.”
c) “When more people know about a product, more of it will be sold.”

7.
a) “So, ads are not particularly trustworthy as information.”
b) “No ad will list both the pros and cons of a product.”
c) “It is also not exactly a source of complete information, as the amount of actual information in ads is usually very minimal, if, in fact, there is any real information at all.”

8. c)

[bookmark: _GoBack] (
Advertising and m
arketing
Answer Key
)9. The strategy of familiarizing people with products increases the sales because people tend to trust and rely more on products they are acquainted to, so they buy those instead of others they are not familiarized with.

10. 
a) spend
b) omnipresent
c) hide

11. Rene Lacoste has created his own personal brand because as a sports enthusiast and specially as a tennis player he didn’t like the tennis shirts available in the market, so he decided to create his own which have transformed completely the sportswear market.

12. “Nike” has its origin in the name of a Greek goddess that represented victory. The name of the company, which promotes and sells sportswear and equipment, suggests that it is a winning company which is concerned and focused on the victory of its athletes and that it stimulates success and win.
13. The symbol of a “prancing horse” wants to appeal to the wild and fierce nature of the car. Like a prancing stallion, a Ferrari is powerful, beautiful and made for running.

14. The symbol of Lacoste was inspired in its founder’s nickname which was “Crocodile”. He began to wear a crocodile in his shirts when he was competing and rapidly the fashion passed on.

15. 
a) famous/legendary
b) figure
c) symbol

16. 
a) founded
b) enthusiast
c) revolutionized

17. 
a) recognize
b) victory
c) huge

18. b), d), a), c).

19. d), a), c), b).

20. c), a), d), b), e).
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