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	The changing world of work



Group I

Read the text '6 ways the world of work is changing ' and answer accordingly.

6 Ways the World of Work is Changing
 
The world of work is different than it was 20, 10, even five years ago — and not just because of the recession. Digital advances and expectations from a new generation of workers have shifted the way we produce and collaborate, transforming the workplace and with it, our lives.
 
Here are six ways the workplace is changing:
1. Flexibility abounds. Both in terms of when you work and where you work, more companies are offering—and more employees are asking for—workplace flexibility. Because the workplace has gone digital, employees based in an office can often take their work on the road, which provides opportunities to live closer to family, relocate to a new city, travel, or simply work from home in your pajamas.
 
2. More people are working for themselves. Entrepreneurship is hot, partly because startups like Facebook have gained notoriety, and partly because the recession left some workers with no other option. More people became self-employed in 2010 than during each of the past 15 years, according to a report. But most entrepreneurs work on their own, without hiring other workers, which means they're not creating a significant number of jobs for the economy.
 
2. Not sticking with one job for a lifetime. Unlike their grandparents and even parents, Millennials aren't likely to stay with one employer for their entire career. In fact, by the time they hit 30, some GenY workers already have experience with several companies under their belt. That means companies have to work harder to retain young workers, often offering lifestyle perks that weren't on the table years ago. And for workers, it means more flexibility.
 
4. Personal branding is all the rage. Online branding of individuals is affecting industries across the board, as well as the job-search process. Making a name for yourself is smarter than ever in this volatile economy, increasing your chances that someone who knows of you will come to you with a job rather than you having to look for one when you need it. Especially since the newest generation of workers tend to hop from one company to another, it makes sense to brand yourself rather than (or in addition to) your employer.
 
5. Long-term unemployment could be here to stay. Long-term joblessness has become a fixture of our economy, so much so that some workforce experts worry the class might become permanent. About 6.2 million people have been jobless for more than six months, the benchmark for long-term unemployment, according to the Labor Department's July jobs report. That group accounts for about 44 percent of the unemployed.
 
 
Adapted and abridged, 6 Ways the World of Work is Changing, Careers. Visit http://money.usnews.com/

1. Find evidence for the following statements.
a) Companies are now proposing more flexible schedules and adjustments in the place you work.
b) Some workers have created their own work because they had no other possibility.
c) People from older generations had the same job throughout their entire lives.
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2. Find evidence for the following statements.

a) Workers from this generation will have worked in many different companies when they get to the age of thirty.
b) Companies have to compete to keep their employees working for them.
c) Being unemployed for more than six months has become usual in today’s economy.


3. Put the items in the correct order.

a) whatever they really want in life: money, interesting work, helping 
b) Imagine organizations where most workers aren't 
c) freedom in business lets people get more of
d) living wherever they want to. And imagine that all this 
e) employees at all, but electronically connected freelancers  
f) other people, or time with their families. 


4. Put the items in the correct order.

a) 10 percent of today's workforce in the  
b) payroll. Employees who telecommute largely  
c) US works from home and remains on the company 
d) Telecommuting is changing the way we work. An estimated 
e) report that they are happier with their jobs 
f) and more satisfied with their personal lives.


5. Put the items in the correct order.

a) many benefits to both employees 
b) Telecommuting is an attractive alternative
c) this might be a good alternative for you?
d) environment and it saves energy. Do you think 
e) to commuting and it brings
f) and employers. It is also beneficial to the	


6. Read the first paragraph and explain why the world of work has changed in the past twenty years.


7. What can be the advantages of a flexible workplace?


8. Explain what companies have to do nowadays to keep their employees in the company and why.


9. Explain the concept of “personal branding” and its relation to employment.




10. Complete the sentences according to the information from the text.
a) The great development of technology has transformed________________________.
b) The majority of entrepreneurs don’t employ other workers, which means that__________________________________________________________________.
c) Experts are worried because our economy can be characterised by_______________________.


Group I

Read the text 'Do children’s toys influence their career choices?' and answer accordingly.

Do children's toys influence their career choices?
 
A government minister says gender-specific toys harm girls' career opportunities. But how much do the toys children play with shape their future prospects in the job market?
 
Everyone has memories of toys they loved playing with as a child. It might be building blocks or a train set, a doll house or a tea set. It doesn't necessarily mean those that played with them grew up to be construction workers or train drivers, housekeepers or tea ladies.
 
However education minister Elizabeth Truss recently warned children's toys could affect their careers. She said gender-specific toys risked turning girls off science and maths and urged parents to buy their daughters Lego to get them interested in engineering.
 
Women have made great strides in the UK workforce over the past few decades, but there are still overwhelming gender divides in some professions. Just over 80% of "science, research, engineering and technology professionals" are male, according to ONS figures. By contrast, 82% of workers in "caring, leisure and other services", and 78% of administrative and secretarial workers are female.
 
Critics say toy marketing exploits gender stereotypes, channelling dolls, cookery sets and pink princesses towards girls, and action men style figurines, construction kits and blue racing cars towards boys. Feminists and campaign group Let Toys Be Toys have been canvassing UK retailers to "organise toys by genre not gender", saying sexist stereotyping limits children's interests. As a result, some retail giants such as Marks and Spencer, and London toy store Hamleys, have scrapped "girls" and "boys" labels. But not everyone is in collusion. A study looking at the play of young primates suggests children may be predisposed to certain play preferences.
 
So do the toys children play with impact their career choice?

Becky Francis, professor of education at Roehampton University, believes so.
"Different types of toys give different messages about what's appropriate for boys and girls to do, and have different educational content - both elements are important and might have a bearing on schooling and career choices later," she says.
 
A small study she conducted found boys tended to be given toys that involved action, construction and machinery, while girls were steered towards dolls and perceived "feminine" interests, such as hairdressing. The message seemed to be boys should be making things and problem solving, and girls should be caring and nurturing, she says. Also, stereotypical "boys toys" tend to be more educational, she argues. 

"Boys toys tend to contain didactic information, with technical instructions and fitting things together with Lego and Meccano, whereas girls' toys tend to be around imaginative and creative play, which develop different skills," she says.
 
Adapted and abridged, Do children's toys influence their career choices?, News/Magazine [consulted on Feb. 14, 2014]. Visit http://www.bbc.co.uk/


11. Find evidence for the following statements.

a) Toys which are specific for a certain gender can potentially ruin job possibilities for girls.
b) Gender-specific toys can prevent girls from following careers related to maths or science.
c) The minister advises parents to offer their daughters construction blocks.


12. Find evidence for the following statements.

a) An investigation has concluded that children might be inclined to certain toys.
b) Different toys send messages about what’s considered suitable for boys and girls.
c) Toys for boys tend to indicate they are supposed to learn how to build things and solve problems while girls’ seem to say they should learn how to take care of babies and bring them up.


13. Choose the correct option.

Gender-specific toys...

a) are very important because boys and girls have different educational needs.
b) can harm girls’ possibilities of pursuing careers related to maths and science.
c) are necessary to maintain the cleavage between boys and girls. 


14. Choose the correct option.

The campaign group “Let Toys be Toys” wants...

a) toy sellers to stop selling toys for girls.
b) toy sellers to remove gender labels from toys.
c) toy sellers to organize toys by gender.


15. Read the first paragraph and find the opposite of:

a) past
b) no one 
c) hated


16. How can gender-specific toys affect children’s future career in the minister’s opinion?


17. Why do critics believe that the toy marketing exploits the gender stereotype? 


18. What do feminists and other campaigns demand from the toy sellers?


19. What does a small study with young primates suggest?


20. Choose the correct option.

A small study conducted by Becky Francis has concluded that...

a) boys and girls tend to be given similar toys.
b) boys and girls tend to be given distinct toys.
c) boys and girls should be given identical toys.










































1. 
a) “Both in terms of when you work and where you work, more companies are offering—and more employees are asking for—workplace flexibility”
b) “and partly because the recession left some workers with no other option.”
c) “Unlike their grandparents and even parents, Millennials aren't likely to stay with one employer for their entire career.”

2. 
a) “In fact, by the time they hit 30, some GenY workers already have experience with several companies under their belt.”
b) “That means companies have to work harder to retain young workers, often offering lifestyle perks that weren't on the table years ago.”
c) “Long-term joblessness has become a fixture of our economy”

3. b), e), d), c), a), f).

4.  d), a), c), b), e), f).

5. b), e), a), f), d), c).

6. The world of work has changed the past twenty years not only because of the crisis but mainly due to the advances in technology and the professional ambitions of the new generations.

7. The advantages of flexibility in people’s workplace are closely related to the fact that work has become digital which means people can work from home and be loser to family; they can move to another city or travel and still be in contact with the workplace.

8. Nowadays the workers from the Generation Y are a lot more demanding than the workers of the past. They tend to shift jobs systematically which makes companies have to offer them more flexibility and other benefits if they want to keep them working in the company. 

 (
The changing world of work
Answer Key
)9. Personal branding is to publicise yourself, your personal and individual image as a professional through social networks. To do so, people have great advantage in getting a job because rather than looking for employment; this is a process that offers people one.

10. 
a) the way people produce, collaborate, the workplace and their lives.
b) they don’t create enough jobs for the economy.
c) long-term joblessness.

11. 
a) “A government minister says gender-specific toys harm girls' career opportunities.”
b) “She said gender-specific toys risked turning girls off science and maths”
c) “urged parents to buy their daughters Lego to get them interested in engineering.”

12. 
a) “A study looking at the play of young primates suggests children may be predisposed to certain play preferences.”
b) “Different types of toys give different messages about what's appropriate for boys and girls to do”
c) “The message seemed to be boys should be making things and problem solving, and girls should be caring and nurturing”
13. b)

14. b)

15. 
a) future
b) everyone
c) loved

16. The minister believes that gender-specific toys can influence the future careers of children, namely girls because they tend to drive them away from careers related to science since the toys send a message that girls have to learn how to be loving and caring.

17. Critics believe that the toy market accentuates stereotypes because they tend to direct princess dolls and cookery sets towards girls and construction toys and action figures towards boys.

18. Feminists and other groups demand that the toy sellers organize the toys by category and not by gender.

19. A small study has concluded that children show a tendency to prefer certain toys.

20. b)
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