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Unit 3 Make a difference

LISTENING 








15 Minutes
A. You will hear three short conversations. For each conversation, put a tick (() in the box below the correct picture.
1. What did the girl do last weekend?
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2. What will they donate?
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3. What will the weather be like at the weekend?
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B. You will hear a radio interview about volunteerism. Choose the best option.
TODAY’S SHOW: SHARING EXPERIENCES

1. Her name is __________. (a) Carol Pener
(b) Katherine Peterson (c) Katherine Pener

2. She is __________years old. (a) 84
 
(b) 74 


(c) 34

3. As a volunteer she __________to breast cancer patients after surgery.

(a) donates food 
(b) gives advice 

(c) serves meals

4. She volunteers because she is __________.

(a) a doctor 

(b) a breast cancer survivor 
(c) responsible for the Reach to Recovery programme

5. She had her surgery in __________. (a) 1979

 (b) 1969
 (c) 1952
(Adapted from: www.networkforgood.org)

READING COMPREHENSION
   
             20 Minutes

Read the text carefully.

A. Match in order to create sentences related to the text.
1. The term “voluntourism” is…

2. Being a volunteer and a tourist at the same time…

3. Organisations think that people are…

4. The most important thing a celebrity can offer is…

5. UNICEF’s celebrities all share the same commitment to…

6. Ricky Martin made a big impact because…

7. According to Nancy McGehee, the reason for people to sign up for volunteer travel is…

8. According to David Clemmons, people like to participate in humanitarian travel because…
	(a) really drawn to celebrities which is an advantage for their causes.
	 (e) is becoming more and more popular.

	(b) they like to help out with natural disasters. 
	(f) related to family support.

	(c) he was responsible for a lot of money being donated to build houses. 
	(g) the public attention he or she draws to the cause.

	(d) help improve children’s lives around the world. 
	(h) still a very new concept.


B. Match the words taken from the text with the

corresponding meanings in the box.

1. infancy (line 5) _______________________
2. commitment (line 17) __________________
3. awareness (line 23) ___________________
4. appeal (line 25) ______________________
5. approval (line 33) _____________________

GRAMMAR
   





             10 Minutes
A. Choose the correct option to-infinitive or -ing form.
1. Someday I want to go / going abroad and be a volunteer.

2. I love to be / being a volunteer at the hospital.

3. Please, avoid to speak / speaking so loud. We’re in a library.

4. Everybody really enjoyed to spend / spending time with the elderly.

5. Oh no, I forgot to phone / phoning Carol and tell her about the charity sale!
B. Choose the correct option.
	
	noun
	verb
	adjective
	preposition

	e.g. The doctor told me to rest.
	
	X
	
	

	1. It’s not fair! So many people dying of hunger!
	
	
	
	

	2. I met my best friend at the charity fair.
	
	
	
	

	3. What kind of organisation is this?
	
	
	
	

	4. Angelina Jolie is a very kind person.
	
	
	
	

	5. Please excuse her bad behaviour.
	
	
	
	


C. Choose the correct relative pronoun.
1. I didn’t understand the email who / that you sent to me.

2. Peter, who / which works here as a volunteer, is my best friend.

3. I usually hand out meals who / which I help cook in the local soup kitchen.

4. I donated some clothes to a charity who / which I greatly admire.

5. The boy who / which I was talking to lives near your house.
WRITING






             35 Minutes
A. There will be a blood drive at your school and your Science teacher asked you to

create an ad urging people to donate blood. Complete the following ad with the

words in the box. Not all the words are necessary.
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“The fact that (8) _________ blood can (9) _________ someone’s life is

a very (10) _________ and an amazing thought.”
Test B





Name: __________________________________________Class: ______ No.: ______


Date: __________________________________________  Mark: _________________


Enc. Educação: _________________________ Teacher: ________________________





DO CELEBS LIKE JOLIE INSPIRE VOLUNTOURISM?


By Eva Vasquez, Special to CNN


Voluntourism is volunteering on vacation and it’s something which is without


any doubt increasing. “When I started back in 2000, Google didn’t have a search term


for ‘voluntourism’. They would ask you ‘did you mean volunteerism’,” said David


Clemmons, the founder of VolunTourism.org. Now when you type in ‘voluntourism’,


you get more than 300,000 hits. “For something that is still very much in its infancy, the


fact that there is so much interest in it is a very telling thing,” he said.


It’s hard to think about humanitarian travel without picturing Angelina


Jolie and other high-profile volunteers. But how much do celebrities contribute


to the growing appetite for volunteering away from home, and is it all positive?


One thing is for sure, in our celebrity-obsessed culture many organisations see a


benefit to having celebrities represent their causes. Jolie is a good will ambassador for


UNHCR, also known as the United Nations Refugee Agency, and UNICEF has a number


of celebrity ambassadors, including Liv Tyler, Sarah Jessica Parker and Clay Aiken.


“UNICEF’s celebrities have a broad range of talents and achievements, but they all


share a commitment to improving the lives of children worldwide,” said Marissa


Buckanoff, a spokeswoman for UNICEF. “And in each case a celebrity’s association with


UNICEF comes about because he or she has already demonstrated that commitment.”


But the most valuable thing that a celebrity can probably offer is the public attention


that they are able to draw to the cause. “When a celebrity goes to another country, the


media accompanies them there,” said Erin Rank, the president and CEO of Habitat for


Humanity of Greater Los Angeles, California. This was the case of Habitat for Humanity


when they convinced superstar Ricky Martin to travel to Thailand after the terrible


tsunami in 2004. He went to the area and raised enough awareness to the issue to raise


funds for 225 family homes for families in the region,” Rank said.


While celebrities have a huge marketing appeal and can bring an incredible amount


of awareness to a cause, they’re probably not the prime driver for most people to


participate in humanitarian travel. “Natural disasters are probably the biggest push,”


said David Clemmons.


Nancy McGehee, an expert on voluntourism, agreed that celebrity involvement is


not the most influential reason for volunteer travel. “Research has shown that people


are more likely to participate in a volunteer tourism experience if they have the support


of their families’ friends and co-workers,” she said. “My guess would be that the


approval of those close to you is more important than what any celebrity does.” Still,


the public’s interest in celebrities is a powerful force, which is not to be wasted.


(Adapted from: http://edition.cnn.com)
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• attention,


consciousness


• support,


blessing


• an undeveloped


state





will • life • care • powerful • my • day • fundraising • don’t save


• make • hero • blood • community





You (5) _________ have to be


Superman to be a (6) _________…


One donation saves three lives!


Little things (7) _________ a difference!





Someone (3) _________ need a


life-saving transfusion one


(4) _________





Help save a


(1) _____________ !


Give (2) _________.








